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OVERCOMING ONLINE SHOPPING OBJECTIONS
By Sean P. Egen

nll dviving tothe mall? Fighting the erosvds? W know vou have your reazons oot

o shponling. Dam sood ones, dght. .

7O are they? It's just possible vour

nbjecions to shoppingonline may not e as well founded as vou think.

1. IT ISN'T SECURE...

The Big Kahuna of abjections, Fortu-
natehy it°s not acéurate. Most oaline
shopping s hichly secure and only
petiing batler. In many ways it's more
secure ho shopping i person of gver
the phone, Cell and cardless telephone
comersitions can be listenad in on with
seanners, and credic cards and recgipls
can e stolen In depamment stores by
shoplifters ar dishonest store emplovies,
Unserapulousindividuals are o theeat to
any systen-—bothin physical space and
cyvberspace alike.

Bepuiable onfine retailers take sccurity
as serousby as vou dos—if oot move so.
Adler all, they want vour business. Most
L0 il el B0 profect vour sensitive

imformistion by enerypting it and sending
and receiving (g over seeure lings. Many
also takie addiional measures such as not
storing vour aridil Card numbers cnitheir
Welvserver—so they're noetaceessible
polenlial nfuders. Some companiss;
like Lands® End {wwilandsend con),
detually have “norsk™ policies—shoukd
there be any frand, they will compensate
vou for the 330 v eredil cand com-
peiny A0esn 't cover,

There should e a Securine link on
the homepagze of your favorite online
refaiter explaining their pelicies in
detail, I thers isn'ts you may want to
recomsider shopping ab that site. .
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